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FOOD, DRINKS & ROCK'N‘ROLL
Great examples & good practise
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GGGROUP GreenEvents

GREEN OPERATIONS EUROPE — Europe

Who's speaking?
Holger Jan Schmidt

» Yourope - anchorman for green issues

» Co-founder GO Group

» Promoter GreenEvents Europe Conference

» Sounds For Nature Foundation e.V. board
member

» RhEINKULTUR Festival 1990 - 2011
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Way Out West (SWE)
goes veggie
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Ecological Footprint 2010 Ecological Footprint 2012
- total 1 918 gha - total 1460 gha

Figure 1: An analysis of activities causing the Ecological Footprint in 2010 and 2012 o
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GREEN OPERATIONS EUROPE

Way Out West goes veggie

Amount

14.000 meals crew catering
1.400 meals artist catering
50.000 meals festival

Implementation

6 months ahead

Caterers & stalls & vendors

1 main public, 1 crew, 1 artist
25 vendors

hands on menu

GO Group @ EXIT Festival 10 & 11 july 2014 5


http://www.agreenerfestival.com/blog/?attachment_id=4641

GGGROUP GreenEvents
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Way Out West goes veggie

Communication

External

First nothing

Manifest day before opening
info at all f&b places

debate articles

Press

Internal
Info sheets
Dietitian
Check In
Education
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[ OIFFERENCES BETWEEN |[AlaY QuT |AEST 2010 ocH 20172

| _2010] __2012|Change |%change

Festival visitors

Average time spent at the festival (days) 2.440

Total visit days 64 300
Visitors Consumption
Food & Beverage (Kr) 12 840 210

Accomodation at family / friends (bed- 22 500
nights)
Accomodation at Hotel (bed-nights) 4 693

Accomodation home (bed-nights) 22 975
The Festivals Ecological footprint

Total ecological footprint (gha) 1918

Comparable yearly footprint / visitor 10.77

2.750 0.31
76 300 12 000 18.7%
13920000 1079790 8.4%
442 200 0 0.0%
38 040 15 540 69.1%
11 118 6425 136.9%
444 -72 -14.0%
29 454 6479 28.2%
1460 -458 -23.9%
0.050 -0.024 -32.2%
6.48 -4.290 -39.8%
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MAKING WAVES.
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Jonas Olsson Lindblad Jag forstar inte
varfor detta uppror sa manga? Jag ar sjalv
inte vegetarian, men har inga som helst
problem med att dta vegetariskt som
omvaxling. Dessutom tycker jag att
initiativ... Visa me

Anna Gildebrand Bra initiativ, bra mat , ku
att kunna valja pa mer an nagra ritter som
vego. Har dock aldrig kdannt mig krdnkt nar
det serverats kott pa andra festivaler och har
darfor lite svart ... Visa

Baljvixtakademin Hej! Vi vill berémma er
l _ Or att ni tog steget fullt ut och gjorde
- N \ ) festivalen vegetarisk!
" / & . r s N Det var en riktig bonfest - och det gillar vi i
0 . ‘ ¥ p
tzd \i\}ix“ LA 4N
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l/\IHAT DOYOU THINK ABOUT THAT THE FEJTI

e OFFERS VEGETARIAN FOOD?
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First ones?
Not really...

Fusion Festival (D)
1S veggie since year
No.1 (1997)

— Target group
— Audience/participants’ awareness
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Roskilde Festival (DK)
food strategy

GO Group @ EXIT Festival 10 & 11 july 2014 11


http://www.agreenerfestival.com/blog/?attachment_id=4641

GGCGROUP GreenEvents

EEEEEEEEEEEEEEEEEEEEE —— Europe

RosKkilde Festival (DK)

100,000 visitors
31,000 volunteers

Temporary 4th biggest city in Denmark

Strategy:

More than 70% organic & local in 2017
Introduction of an organic festival beer in 2014
Stop wasting food

Awareness & education.
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FOOD
KITCHEN+
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£ FESTIVAL OG STOP SPILD AF MAD
STAR SAMMEN MOD !

ROSKILDE FESTIVAL AND STOP WASTING FOOD
ARE LUNITED AGAINST FOOD WASTE!

#stopspildafmad
#stopwastingfood
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Roskilde - Stop wasting food
Food collected from 150+ {&b-stalls

Result expected: more than 30 to of food not
wasted, but processed and delivered to

e homeless shelters

* (risis centres
* asylum centres in Zealand
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100% organic
hangovers
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Tollwood Festival (GER)
100% organic
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Tollwood Festival 100% organic

Festival of culture, founded in 1988
Located in Munich

Two festivals per year (winter/summer) a 4 weeks
1.5 million visitors per year

* Privately run company
* No public subsidies
* Two branches:
- For profit: ,Market of ideas” with 50 food stands, 200 non-
food stands (rented and leased)
- Some sponsors
- Non-profit: 70% of all cultural events are free of charge,
,World Salon®, ecological activities
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Green Catering at Tollwood

« 50 Food Caterers offering
iInternational specialties

* 1.5 million visitors per year

* In winter: Special production
with dinner & theater

« Eco-certified since 2003, first
major event in Germany

« Status today: (close to) 100%
organic

GreenEvents 2011
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Green Catering — how it started

« Started in early 90s with
staple foods

« Challenge: no expert
experience available, no
certification for temporary
major events

» Co-operation with official
eco-certification body
GRS

GreenEvents 2011 -I-O“(J()Od
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Green Catering — the strategy

Most important:

« YOU want it!

* You are authentic: no ,green-
washing”

 Face obstacles with humour —
and conviction

GreenEvents 2011 -l-OIICJOOd
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Green Catering — the strategy

Set concrete objectives:

— Instead of ,as much as possible®,
go for concrete percentage: with

Tollwood we went for 100%

— Start with lower priced product
groups

— Instead of ,x % of food®: Go for
concrete percentage of specific
product groups: dairy products,
meat products, fruits &
vegetables, cereal products...

GreenEvents 2011 -RJ"CJOOd
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Green Catering — the strategy

Demand and support:

« Explain caterers what you want and
why you want it and what support they
can expect

* Provide support:

— Provide expert advice re menu, recipies,
mixed calculation, optimization of food
guantity

— Build bridges between regional eco-
wholesalers and caterers, other
suppliers

— Team spirit (,Our goal!®) and
networking: regular caterer meetings,
excursions

GreenEvents 2011 -rO"(JOOd



http://www.agreenerfestival.com/blog/?attachment_id=4641

Green Catering — the strategy

Partnership and control:

— Long lasting partnerships with
caterers (and authorities)

— Eco-Certification, official control -
by eco certification body (labelling
Lorganic®) |

— Own Controls: flow of goods,
regular on site controls

— Stipulate objectives precisely In
caterer’s contracts, operating
regulations

GreenEvents 2011
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Green Catering — the strategy

How to avoid ,,price explosions*

« Determine maximum price for a main
plate = automatic adaptation of
recipies (less meat, seasonal
and regional mgredlents )

Incentives, communication

* Provide incentives: Tollwood
Catering Prize

« Communication and marketing:
communicate added value on
website, programm magazins, media,
on site

GreenEvents 2011 -rO"CJOOd
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By the way...

Enjoy your Meal ©
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Oya Festivalen (NOR)
Organic policy
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Oya Festivalen (NOR)
At least 80% organic

Joint food purchase
Controlled with trader conditions and audits

Compostable plates and cuttlery
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OYAFESTIVALEN
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Cabaret Vert (FRA)
local procurement
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OUR PHILOSOPHY

Enhancing the local area
v Good reputation

v" Attractiveness

v Economical impact

A deep connection with the territory

Making a difference
v Comfort & well-being of the festival-goers
v Friendly atmosphere

A strong identity
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=74

CONTEXT

The local area
v Northern East France
v A range of local & regional products

Festival-Goers

v'48% are coming for drinks & food
stalls

v'45% are from the local area
* Source from the economical impact
analysis 2013, CCI Ardennes
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FOOD SERVICE STALLS

Overview
v 24 food stalls
v" 10 drink stalls

v Extra food & drink stalls, at the
campsite

Specifications
v’ Origin
v'Menu
v'Purpose
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INGREDIENTS

v’ Category of product
v Supplier

4‘,\ Ei v Origin

e v’ Seasonality

v’ Quality

v Production Process
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DU CABARET VERT

POUR UN DEVELOPPEMENT DURABLE

EXAMPLE. DRINKS STALLS 4 Les EncAGEMENTS

v" No partnership with beverage industry

v Beers

v" Fruit juice

v' Coffee & hot beverage
v Free water

E L‘

B
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>
. LES ENGAGEMENTS DU CABARET VERT
POLUR UN DEVELOPPEMENT DURABLE
r,-,*;’- DE LA VAISSELLE

AND MORE...

v Organic waste sorting
v Recycling disposable crockery

A
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FareShare SW
at Shambala, Bestival and
Glastonbury (UK)

Landfill feast & Landfill cafe
Surplus supper club & fine diners
Rescue food from getting wasted and sell at the festival
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Slow Food Youth network
Schnippeldisco & Sauercrowd
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Food Waste
How much food is wasted?

Worldwide more than
one third of all food

produced for human
consumption is wasted!
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Food-Waste

Non-marketable
veggies &
“ngly fruits™
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Thanks a lot for your attention

Pls. visite us online
WWW.Z0-group.org

facebook.com/gogroupeurope
twitter.com/gogroupeurope
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